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Disclosures

I have served as an expert witness in 

tobacco litigation for plaintiff counsel in 

class action lawsuits as well as for 

governments whose policies regarding 

the marketing and promotion of tobacco 

products were challenged on 

constitutional grounds.



Harm Reduction

◼ Represents a movement that tends to be 

community-based, activism-driven, and 

concerned with human rights

◼ Typically overseen by clinicians, nurse 

practitioners, and outreach workers

◼ For tobacco harm reduction, the curious 

involvement and role of the industry 

proves to be contentious













Smokeless Tobacco Recognized 

as a Substitute for Cigarettes

Philip Morris 1978: 
Business Planning and 
Analysis

“smokeless tobacco 
products serve as a 
cigarette substitute, 
particularly in locations 
where smoking is 
prohibited or inconvenient 
such as in factories, on 
farms or in sports”















Conclusion

◼ The underlying goal for the tobacco industry 

is the maximization of sales, profit and 

return to shareholders, which places them 

at odds with serving a mandate of harm 

reduction. 

◼ Tobacco companies pursue multiple sales 

growth strategies that have an underlying 

objective of profitable growth by expanding 

the size of the market.
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